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Anonymous 

Data collection: September 18th -October 11th 2022 

Canvas Post open link (responses limited to enrolled) 
Text message to actively enrolled students 

Response Rate : ~ 08% (out of 13,751 enrolled students) 
Survey Completion Rate: 59% 

Total Respondents=994 

Contact Requests 
Students were given the option to request a call-back from a department on campus, 114 
students (11%) of  survey respondents provided contact information for a follow-up. 



      
    

  
 

Higher rate of Female, and students aged 40+ on survey 
than in general student population. Lower representation 
of  20-24 yrs. 

Survey Respondents Compared to Fall 2022 Students 

Ns for survey demographics are lower as these 
were the last items on the survey. 



 Respondents N = 576 



 
     

Respondents N = 987 
Fall 2021 Comparison based on Enrollment status Datamart  (include ISAs) 



 Respondents N = 987 



      Respondents limited to “Not enrolling” N = 81 



 Respondents N = 887 



 Respondents N = 790 



Majority are not (94%) however, 6% (44 students) indicated they are enrolled at another 
college (Total Respondents N = 798). 



IN-PERSON & 
ONLINE 
PREFRENCES 



  

      
Respondents N = 893 Respondents N = 858 

Compared to 46% who indicated they were willing to 
enroll in in-person classes in previous Fall . 
(2021; N=2500). 



 

  
 

 
 

 

  
          

What Days of the Week Are Classes Preferred? 

Greater proportion of 
OnlineLive seeking 
students prefer Fridays 
and Saturdays as 
compared to in-person 
students. 

Respondents In-Person N = 607 
Rates are out of total number within the modality. Students could have selected multiple days of the week. Respondents OnlineLive N =264 
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Rates are out of  total responses for that selected day. Students could have selected multiple times in, and across days. 

What Times of Day Are Classes Preferred? 
IN-PERSON (N = 607) ONLINE LIVE (N = 264) 

A clear preference for 
morning/afternoons 
compared to evenings 
for In-person. 

For OnlineLive, 
students have equal 
preference for all three 
times. 

Respondents In Person N  607 
Respondents OnlineLive N 264 



 Respondents N = 579 



 

 

 

737 students in fall 
2022 survey 
compared to 

430 students in 2021 
survey 

Respondents N = 860 



Respondents = 695 



           
      

Mon thru Thurs 
Friday 

Saturday 

For Counseling, across all days, Afternoons are most popular except for Saturdays when Mornings and Afternoons are equally preferred. 
Weekday evenings are less preferred than Saturday Mornings/Afternoons. 

Respondents N = 703 



            

Mon thru Thurs 
Friday 

Saturday 

For Financial Aid, across all days, Mornings and Afternoons are similarly popular. Weekday evenings are less preferred than Saturday Mornings/Afternoons. 

Respondents N = 651 



              

Mon thru Thurs 
Friday 

Saturday 

For A&R, across all days, Mornings and Afternoons are similarly popular. Weekday evenings are less preferred than Saturday Mornings/Afternoons. 

Respondents N = 686 



                 

Mon thru Thurs 
Friday 

Saturday 

For the Library, across all days, Afternoons are the most popular Weekday evenings are less preferred than Saturday Mornings/Afternoons. 

Respondents N = 664 



           

 

Excludes ‘No Preference’, BANC and Computer Support had No Pref as most freq. 

Respondents N = 752 















   
  

  

Where 2 modes are displayed their 
reported levels of  satisfaction were tied 
within 3% of  each other. 



 Respondents N = 178 



Barriers & 
Challenges 



 Respondents N = 617 



 Respondents N = 151 



 

 

 

 
 

 
 

 
 

 
 

  

Not At All Not No 
Important  Important  Opinion 

Important Very 
Important 

Counts of 
respondents who 
selected 
Important/Very to 
the list provided on 
the left. 

Even the lowest 
count Campus Life 
& Student 
Engagement was 
selected as 
Important/Very by 
over 50% of 
Respondents 

Respondents N = 699 



Program Mapper, 
My Academic 
Planner & 
Resources 



Respondents  N = 189 

Respondents  N = 67 



 
 

   

  Do You Know How to 
Use This Resource? 

Respondents N = 741 
Respondents from those who have 
not built MAP N= 198 



  

 
 

  

 
 

 
 

  

The CanyonsM app 
was the used among 
the highest number of 
respondents (73%) 
whereas, slightly less 
than half  indicated 
use of  the Resource 
Guide, with only 16% 
reporting use of 
Zoom Zone areas. 

Ns Vary by Resource Listed 



Connection, 
Diversity, & 
Equity 



   

 
 

 
  

 
  

  
  

When disaggregating 
these results by 
respondents’ plans for 
enrolling in online vs. 
in-person the patterns 
were the same. 

First-Time students had 
lower rates of  feeling 
connected (47%) than 
other enrollment 
statuses (55%). 

*Excluding ‘No Opinion’ increases 53% to 72% for connected/very connected  Respondents N = 735 



Students were asked 
the above and a 
majority 63% 
responded 
Important/Very 

Respondents N = 690 



        
      

 
  

 
 

 
 

Rates for selecting “Important/Very Important” on the question from the previous slide, 
were compared across ethnic groups of respondents. 

In alignment with 
how the MCC can 
support increased 

success for 
Disproportionatel 

y Impacted 
groups, identified 

in 2022-25 
Student Equity 

and Achievement 
Plan. 



Success Stories 



 
    

  

   
  

  
   

  
    

 

“I went to Welcome Day in August and 
my experience went really well,. I 

received help registering for my 1st ever 
college course!” “I successfully learned to use tools 

associated with my major.” 

“Financial Aid was very helpful in helping 
me secure a PELL Grant and waiver I 

needed.” 

“The Trans Alliance has become a huge part 
of my college experience here at COC and I 
am incredibly thankful that their support is 

available to me and that there are a variety of 
other alliances available.” 



   
  

  
  

  
 

  
 

“I am 35 years old with 2 children 
and achieving straight A’s!” 

“I was helped by the Banc center. They 
provide meal vouchers which are very 

impactful for us.” 

“When I started I didn’t speak English, now I 
can communicate with my coworkers, do my 

shopping, and watch films in English, thanks to 
College of  the Canyons.” 



 
  

 

  
  

   
 

  
   

“I worked with counselor [NAME] and 
[THEY] helped me out very much to 
map out my career path and to really 

get to the root of  what I wanted to 
achieve from COC.” 

“My Professor --, [NAME], was extremely 
helpful and very supportive and 

encouraging. ---[THEY] are the reason I 
am here.  I am very grateful and 

thankful.” “I love the interaction with 
instructors and students.  I love 

diversity.” 
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